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PresidentOs Welcome

Hello! Welcome to the first 2010 edition of MarkSpace. |
hope everyone had a splendid summer and an enjoyable
few weeks back on campus.

O-Week's over and now the quizzes and assignments
are beginning to pile up but here at Marksoc we want
you to know that the wide range of events we have on
offer are a great way to manage the work/life balance.

There's social events that are simply there for you to
have a good time with other marketing students, there
are careers events to help you learn about the vast field
of marketing and we've got a heap of other stuff planned
over the year for you guys as well!

2010 looks to be an exciting and rewarding year for the
Marketing society, we've got a great team of dedicated
exec's who've already lined up some amazing
internships, competitions and events for first term.

Make sure to keep updated by visiting the Marksoc

website and joining our e-mail list to get updates on
events, jobs and competitions.

All the best for the year ahead!

Regards,

Kate Fethers
President

WhatOs On?

Start of Year Social Event!

Come along and meet other marketing students, make
some new friends whom you'll see in your lectures and
tuts!

Chat to some of your lecturers and tutors in an informal
setting B some of them are actually pretty cool. Honest.

More importantly, you can meet the super awesome
2010 MarkSoc Exec team and find out more about
what we do and why you should be getting involved!

And do it all whilst enjoying some free food and free
drinks (can you really say no to a bar tab ?).

Date: Wednesday, 24" March 2010
Time: 5:00pm till 7:00pm and onwards
Location : Roundhouse, UNSW

Contact:  Danielle on 0438 021 088
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Meet the New Exec Team!
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Careers Event

Marketing is incredibly diverse, the career opportunities
are almost endless and as such it can all be a little
daunting. But not to worry, at our first careers event of
the 2010 you'll gain first hand information and insights
from some key industry players.

To give you a general idea of the potential career paths
and how to go about finding employment, there will be a
presentation by Taye Morris from the UNSW Careers
and Employment Department.

Then we'll have guest speakers from;

¥ Digital Cadet
¥ Unileaver
¥ Microsoft

So if you are about to graduate, or just want to learn a
bit more about the real career opportunities in marketing
come along and take a real step forward in your
career.

Damien Yong
Careers Director

Thanks for your Support

Last but certainly not least, thanks to our major sponsors
for supporting Marksoc with funding, prize donations and
event participation B we really appreciate it and the
students do get a lot out of it.

We Need You!!

Are you interested in getting on board and actively
participating in Marksoc? We're currently looking for a
couple of students to join the executive team, you'll gain
valuable marketing experience, industry contacts, new
friends and an absolutely outstanding addition to
your cv .
Apply now by emailing
a.clarkson@unswmarksoc.com

with an answer to;

®low could Marksoc improve and how would you try and
contribute to achieving that?0

(1% years are more than welcome! )
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Questions, Comments and Suggestions

If you've got any questions, comments or suggestions
for Markspace or the marketing society in general, I'd
love to hear from you at; d.yong@unswmarksoc.com.

UNSW | Marketing

Australian School of Business

-digitai ZXIP




