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President’s Welcome

Yes, it's a difficult thing when mid-semester
exams have finished and we just want to relax,
but as we bear in mind the 12-week semester,
finals aren’t really that far away are they? Then
again, finals aren’t really that close are they?
Still about a month to go...

Welcome to what | believe are the hardest
weeks of the session: those last few glorious
and fun weeks in the period leading up to final
exams and assessments. Every year | have the
same dilemma, and it always occurs around this
time. While there is study to be done, there
might not really be much due immediately (or
there may be...) and so goes the motivation to
study or do any work and comes the nightly
procrastination that keeps going until the finals
(which seemed so far away) bite you in the ass!

So far this year, Marksoc has worked hard to
bring you all some great events and activities to
connect members with the real world. It started
off with our O-week stall, then our picture-
perfect Beach BBQ and climaxed with the
Graduate Information Evening!

While we may be done for events this session,
Marksoc is determined to overcome these late
session times that seem so melancholy;
continuing to be active and help connect you
with the real world. We’ll constantly update our

site and bring you the latest news from our
events in session two — which promises to be
big (just a teaser...keep week 3 relatively free,
or prepare to flake on other commitments!).

So as we reach the last few weeks of semester
one and we’re all busy with assignments, exams
and other commitments, | want to remind you all
of the light at the end of the tunnel; the winter
escape, the weekend away wish you all the best
in your exams and an enjoyable holiday,
whatever it is you may be doing. We've had a
great run so far and have loved the support,
involvement and participation in our events from
all of you out there (you know who you are you
go-getter marketers!) so thanks once again and
have a great break!

- Alex Toh, President of Marksoc 2009
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Graduate Information Evening
Held on 22 April 2009 at UNSW

This event brought together students with the same
question: “What career paths in marketing can |
pursue once | graduate?” Students may have
walked in with myriad question marks, but they
walked out with solid answers (and not on an
empty stomach, thanks to the prompt delivery of
Subway platters). It was an opportunity to really
absorb the current ambience of the marketing
climate, as well as scope out the versatility that
studies in marketing can offer.

We were fortunate enough to have representatives
from a diverse range of leading industry
companies, including Digital Cadet, NineDots
Marketing, Clemenger Group, Chieftain Marketing
and Roy Morgan Research. What the speakers
covered fundamentally provided a lucrative
foundation of knowledge and expertise for students
to shape their future career in marketing. We can
be sure that the students left with more than a few
pearls of wisdom. A wide range of freebies were
also bestowed on a lucky handful, thanks to our
generous Sponsors.

Thank you to all the students who attended and
once again, a big shout- out to the company
speakers who generously donated their time and
effort in contributing on making the night
successful.

For more photos taken, please visit
www.unswmarksoc.com
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[Extract from]
As Storefronts Become Vacant,

Ads Arrive
By Stephanie Clifford
Published 11 May 2009
Source: New York Times Online
www. nytimes.com/
Almost every category of advertising is declining
precipitously in this economy, but there is one that
Is thriving. Taking advantage of all the abandoned
retail spaces in urban areas, marketers are leasing

them at cut-rate prices and filling them with their
ads.

At first, advertisers saw storefront advertising as a
poor man’s billboard — that is, a bad thing. Now,
they see it as a poor man’s billboard — that is,
brilliantly frugal.

“All you have to do is walk out the door for lunch
and notice the number of vacant storefronts — and
they tend to be in prime areas, in major
thoroughfares, and they’re unused space — so
why not get in there and put a message in there?”
said Peter Sherman, the managing director of
BBDO West, San Francisco, part of the Omnicom

Group.

“It looks better for something to be going on in the
storefront [for the landlords],” Mr. Sherman said. “If
that something is a positive message regarding the
environment, that’s a win for both sides.”

Inwindow has also changed the storefront ads so
they are more than just posters hanging inside a
store. It now designs custom vinyl coverings that
adhere to a store’s brick and glass, and are cut to
fit over doors, ledges and other architectural
elements.

The Intel ads house screens displaying slightly
time-delayed text messages from passers-by about
their hopes for the future. And for “Coraline,” a
fantasy movie, Inwindow created holograms in dark
retail spaces. “Children would appear out of thin air

in an environment that looked to be 20 feet deep,
and float up to the window,” he said.

Now who said empty shops were a waste of
space? As this article addresses, it can be
transformed into a permeating marketing tool to
gain commercial presence amongst our everyday
lifestyles.
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Sponsor Spot: Digital Cadet
How would you like a great job in the exciting and
still growing Digital Media sector? How would you
like to give yourself an unfair advantage over
other graduates in the market? In this competitive
climate you need to stand out from the crowd.

Digital Cadet is a selective, industry backed
digital media finishing school that has helped
many graduates secure their dream job.
Interested? Read on to find out more....

Want a great job?

Would you like to work at Yahoo!7, ninemsn, News
Digital Media, Mindshare or another exciting digital
advertising agency? Whether you've just
graduated or you're looking for a job that's much
cooler and more rewarding, Digital Cadet will fast-
track you into the digital media world.

How it works
You apply
You get trained by industry professionals
Digital Cadet finds you a cool job
Most people working in digital media agencies
earn 50-90K after only 2 years!
Click on or copy and paste the link below to see

the types of positions you can expect!
http://digitalcadet.com.au/employment/yourcareer.cfm

Hear from past students

Listen to feedback from our recent graduating
students on YouTube!
http://www.youtube.com/watch?v=kMgHTbx3ZbQ

Travel to Sydney

Students accepted into the program from outside
NSW are flown to Sydney to complete the three-
week industry backed induction course.

Want to know more?

Digital Cadet invites you to attend a one on one
briefing session with Ellie Davies, the Digital Cadet
Student Director. Please send an email with your
contact details to the Student Director, Ellie Davies
at ellie@digitalcadet.com.au or call now on 0404
583 933.

Ready already?

Easy. Just apply now! The next course begins on
the 6™ July 2009 and runs for 3 weeks full time.
http://digitalcadet.com.au/applynow/index.cfm

“Being a digital cadet graduate endowed me with
the necessary leverage to obtain the job | wanted in
today's competitive job market. In addition, passing
the Google GAP module and becoming an
AdWords Qualified Individual also provided me with
an advantage in securing interviews.

During the course, not only was | exposed to
companies who are at the forefront of the
Australian digital marketing industry, but was also
equipped with skills and knowledge that are proving
to be instrumental in my day to day responsibilities
at ZenithOptimedia.

If your career needs a jumpstart to get into the
exciting world of digital marketing, | strongly
suggest you apply for the course today. Expect a
learning experience that is both unforgettable and
most of all, inspiring.”

Priscilla Lee, May 2009

www.digitalcadet.com.au
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Ad(s) of the Month
Nokia

In the fast paced world of marketing, product
placement has never been so difficult. Years
ago, brand managers simply defined their brand
and promoted it through traditional one way
media. TV commercials, highway billboards and
magazine advertising used to do the trick in
getting the consumer to understand what your
brand was trying to communicate. These days,
marketers are challenged by sceptical
Generation X and Y consumers, who see
through the “tricks” that marketers employ in
order to do the hard sell.

This month we applaud Nokia for their relentless
pursuit for attention and brand loyalty from the
demanding and difficult Gen Y. Product
placement of their latest mobile phones has
become a staple in their PR. “If it's good enough
for the celebrities to use, it must be good
enough for me” is the angle we suspect they are
going for as they seamlessly slip their phones
into the hands of Alicia Keys, Flo Rida and the
Pussy Cat Dolls to flaunt during their music
videos, just to mention a few. Check out the
evidence!
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Food for Thought

Marketeer
Noun: One that sells goods or services in or to a
market, especially one that markets a specified
commodity.

Market Witch
Someone who has gained incredible and
inexplicable commercial success. E.g. Martha
Stewart, Oprah Winfrey.

Love Shout-Outs

Too shy? Bad hair day?
Marksoc understands that
much of marketing is about
communication. Don't let
these things stop you from
talking to the apple of your
eye.

Email us your love confessions at
info@unswmarksoc.com _ and we’ll help you
get your dream girl and/or guy.

To the boy in the Rolling Stones T-shirt,

I can’t help but check you out every time you
walk in late to the market research lecture. Next
week, I'll be sitting near the entrance to catch
your eye.

- Kristie

To the redhead who smiled at me while we were
waiting in the long bus line on Anzac last
Tuesday. Your smile set me on fire.

- Billy

To the boy who dropped his books on the main
walkway on Monday- you're clumsy yet so cute.
I don’t mind if you happen to drop by (pun
intended) the same time next week. I'm the girl
with the red streaks who was sitting near the
scene of the crime.

- EmoGirl666

Blonde girl wearing leather boots and a dazzling
blue dress on last Friday near CLB. | don’t mind
if you want to dazzle me again sometime soon.
Very soon.

- Angus



