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President’s Welcome What's On
Annual General Meeting

The UNSW Marketing Society is holding its Annual General
Meeting (AGM) on Wednesday 7" October 2009 at 5:00pm.
We'll be reviewing the year that has been, our operations
and also be electing a new group of executives for 2010.
Food and drink will be provided so come along!

What — UNSW Marksoc AGM

When — Wednesday 7 October 2009

Well it's that time of the year again — the mid-session Time — 5:00pm — 6:00pm
break was here for a week and though they callita  Why — This is your chance to really get involved with the
break, in fact it's never much of a break, rather more ynsw Marketing Society. You'll get a chance to develop a

of a short rest for.us to catch up and completg all the set of skills that will make you a versatile and confident
assignments, projects and essays that were givento . . . ) .
us three months ago but never really gave a second individual. It's also great fun and looks amazing on your

thought about until now. Still, it's a good time to also resume! There will also b_e food and drinks!
catch up with your friends, family and all that Cost — Free! (as usual with Marksoc!)
facebooking/twitting that needs...well, catching-up

o Open Day 2009

session we had our fantastic Marketing-in-Motion. All

of you cool cats who showed up got a real insight as
to what the industry experts had to say. We had
marketing managers, professors and even
investment banker-turned creative directors too!
Read up on it in more detail in this issue! Not only
that, but some lucky folks even got jobs out of it. |
know a girl who is now an Account Manager with
one of the managers of the companies who was
there and given an interview straight away and
bang, she got the job! Hurrah for Marksoc!

Yes ladies and gentlemen, while the end of the
break and session is fast approaching, Marksoc is
still here and throwing better-than-ever events! So
stay tuned to our newsletter, our website and
announcements. Not only will you always be up-
to-date on what's happening but you might just
get a job!

Alex Toh
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Marketing- in- Motion 2009
Held on 4 ™ August 2009 at
UNSW

The event was a chance for the budding membranes
of creativity inherent in leading industry marketers
and marketing students to take centre stage.

Many students thought that it was quite interesting
that many of the speakers didn't initially point their
career towards marketing. For example, Rob Fraser
of Big River Creative started off in finance, and
marketing lecturer, Rita Di Mascio, aspired to be an
engineer. This could be either a disheartening
thought that students spend close to 3-4 years
studying in a field that they may not end up working
in, or a liberating feeling that they have a myriad
opportunities to seek for and have the versatility to
move around to other industries quite seamlessly.

Upon observation, one of the students went around to

all of the speakers on the day after the open debate
and asked if they had any upcoming opportunities to
gain work experience. The result: a giant handful of
invaluable business cards and industry contacts that
will definitely help them get their foot into the door
first. So you never know; maybe that person who
you were chatting to after a Marksoc careers event
could be your future employer as you step into the
real world of marketing.

Once again, the Marksoc committee would like to
thank all the speakers who offered their time and

contribution, and to all the proactive students who
attended and helped make it the event that it was.

(Left to right) Our sponsor Brendon Cropper (Digital Cadet), Rita Di Mascio
(UNSW), Rob Fraser (Big River Creative), Mark Uncles (UNSW), Steve
Fontanot (Chieftain Communications), Adam Jeffrey (Traffik Marketing),
Paul Patterson (UNSW)
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Marketers do Twitter
By Auvril Clarkson

Technology has been constantly evolving and with it
has come a shift in advertising from traditional media
to other forms of marketing such as online
communications and experiential marketing.

Brendon Cropper (Digital Cadet): “participation and
interaction is key to advertising these days... as there
is just so much information in our everyday lives”

| think that Brendon Cropper’s statement above is
true

—even just walking around university we encounter so
much advertising: you enter the main walkway and
get a flyer for Law Revue, see chalk advertising on
the ground, go for a coffee and see signs about the
daily specials or surf the internet, all before going to
class. So the trick for marketers is to get through all
that clutter and therefore it has led marketers to try to
become more interactive with customers, resulting in
the growth in areas such as social networking sites.

The Internet has allowed for greater consumer
involvement; consumers can click on links, post their
thoughts on blogs and follow what people or
companies are currently doing.

Current trends for small business marketing are:

1. Authenticity — customers are looking for a real
person in a company. Look at Bunning’s ads for
example where they advertise using their employees
to create a more personal identity for the company.
Networks such as Facebook and Twitter also allow
for this where you can mix personal information with
business information.

2. Tech driven word of mouth marketing  — word of
mouth marketing is a great tool. Often people believe
their friends or other consumers more than
businesses. Businesses can take advantage of that
through setting up online forums for example.

3. Mobility — with the introduction of the iphone for
example and the increasing use of the Internet, it is
possible for consumers to get online information
anywhere, anytime.

Like everything advertising is constantly changing but as
Rob Fraser said at Marketing in Motion “the more things
change, the more things stay the same...in marketing
differentiation (of your brand) is key". Steve Fontanot
also put forth the view that although marketing online is a
great tool it should not be used by itself, rather it must be
integrated with other methods of communication in
order to present to consumers a consistent message and
brand.

| guess this movement confirms what most of us have

studied in class- online marketing has gone from being

cutting edge to something that many other businesses use
and to differentiate themselves a consistent message
and creative thinking is required.
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Headspace

Name: Damien

Year: 3"

What do you want to see in the next MarkSoc
Newsletter: A picture of me!

Best ad you've seen lately: Japanese ads for milk
tea.

(photo: Avril, Brendon Cropper (left), Paul Patterson (right))

Name: Paul Patterson

Marketing Subjects currently taught:  Services Marketing
(postgraduate students)

Most creative piece of marketing seen lately:

The VB ad (“very humorous”)

Name: Brendon Cropper

Company: Digital Cadet

Most creative piece of marketing seen lately: An
insurance company advertised on ferries that there is a car
insurance discount for those who travel to work on the ferry
as they drive less.

First marketing job: Worked at DDB Sydney, | started out
by delivering the mail around the agency.

Love Shout- Outs

Too shy? Bad hair day? Marksoc understands that

much of marketing is about communication. Don't let
these things stop you from talking to the apple of your
eye. Email us your love confessions at
info@unswmarksoc.com and we’ll help you

get your dream girl and/or guy.

To the stunning Asian girl in the orange overcoat who got on
the train at Central station on Friday. You make me in the
mood for Chinese. Hope to see you at the same spot this
week.

- Samboyll7

| want to give a shout- out to the gorgeous beach boy with

stunning blue eyes who always hangs outside the Main

Library with his funky earphones. Next time, can we share?
- Leila



