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President’s Welcome 
(the last one of 2009!) 

 
Can you believe how quick time passes us by? It 
wasn’t so long ago that I started university as a fresh, 
budding and full-of-high-hopes first-year student – 
scary stuff when I realise that I am now a 4th year 
student… 

 
It was even more recently which I became the 
president for the UNSW Marketing Society just over a 
year ago now. And what can I say? We’ve really had 
a really full year, with our highs and lows, our to’s and 
fro’s which left me dizzy! Looking back on our year I 
think we accomplished a lot – from our major 
rebranding and overhaul of the previous Marketing 
Society’s image (formerly Ignite) to the launch of our 
always fabulous newsletter (the one you are reading 
right now!) edited by the forever lovely and beautiful 
Stephanie Lau to all the fun events we’ve had.  

 
Through the year, Avril Clarkson, Kate Fethers, Sally 
Lo, Stephanie Lau, Shruthi Hariharan, Robert Chan 
and Florence Lau have worked really hard into being 
your bridge to the real world. They’ve been the hard-
working and always charismatic executives for the 
whirlwind year that has been 2009. They organised 
O-week activities (how can you forget donut eating 
and Team Marksoc winning the Amazing Race?!), 
threw exciting parties at the most exclusive of clubs in 
Sydney, held many information  afternoons and 
evenings for you, you and YOU! Yes, it truly has been 
a terrific and exciting year made possible by this 
group of fantastic people and although you may think 
that they’ve made up Marksoc, let us not forgot you 
and all the students out there that have also 
contributed to making Marksoc, its events and 
initiatives a big success over the past twelve months. 

 
I suppose as things slow down and wind-up for the 
year,  I undoubtedly think that Marksoc went out with  
a bang – working right up to the end of the session 

with our Information Luncheon held in Week 12.  
 
That’s the dedication on Marksoc members – even 
though exams are looming (as always…) we’re 
sacrificing ourselves to make you ever close to the 
world of marketing! So I definitely think this is an 
ending fitting for the start of what was a fantastic 
2009 for UNSW Marksoc and although you may all 
be depressed while reading this do not fear because 
UNSW Marksoc lives on, with a new team of 
executives for 2010 featuring some old favourites 
along with a new and exciting cast of marketers to 
continue to help you all connect with the real world! 
 
So ladies and gentlemen as the outgoing president I 
bid thee farewell. What the future holds, we will never 
know, but I’ll always remember the good old days 
with Marksoc and all the fun we had. Adieu!  

 
Alex Toh  
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A year in review.... 
By Florence Lau  

Sponsorship Director 2009 
 

As we come near to the end of another semester, 
let’s review what Marksoc has done throughout the 
year and say a last farewell to our fellow marketing 
students.  

 
The year started off with heavy promotions during O-
week, with free Krispy Kremes, magazines and Boost 
Juice vouchers to every member who signed up. 
Thank you for our sponsors! Following O-week, we 
had our first social event of the year – the Orientation 
BBQ at Coogee, where we migrated to the shore to 
embrace the hot air and dazzling sunshine. I bet you 
still remember how awesome the giant New York 
Slices pizzas, plentiful of Nutrient Water and Sultry 
Sally chips were. It was a wonderful day, and we 
were lucky to have some staff from the School of 
Marketing on board on the day. 
 
Moving on to the middle of the semester, we had our 
information evening for graduating students, where 
representatives from different marketing companies 
came to talk about their field of marketing. The start 
of Semester 2 also kicked off with drinks (on 
Marksoc) at the snazzy Arthouse Hotel, which 
definitely ensured a handful of Facebook friend 
requests!  

 
After the semester break, Marksoc still kept on 
striving to provide the best marketing careers event to 
students by holding Marketing- in- Motion and the 
Marksoc Information Luncheon with Digital Cadet. 
Marketing- in- Motion was held in the innovative 
interactive style where students had much fun from 
questioning guest speakers and someone even got a 
job out of it (including myself)! Towards the end of the 
semester, we decided to hold one more careers event 
to wrap up. Not only did students benefit from 
learning more about digital marketing from our major 

sponsor of the year – Digital Cadet, but also took on 
the internal advice from UNSW Careers and 
Employment centre, as well as a student sharing 
session with Sally, our 2009 Events Director. 
 
All in all, thanks for all your support throughout the 
year and more importantly our major sponsor – Digital 
Cadet. I look forward to seeing you all in the coming 
year!  
 
 

�
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Digital Cadet Information 

Luncheon 
By Damien Yong  

“Markspace” Editor 2010 
 

The luncheon this year was a great success; a large 
turn-out gathered to hear talks from our major 
sponsor Digital Cadet, the UNSW Careers and 
Employment service and to socialise with other 
marketing students. 

 
First on the agenda was a talk about the fast growing 
world of digital media/marketing. It was interesting to 
hear about this area of marketing from someone in 
the industry, as it offered a perspective not found in 
textbooks or lectures.  

 
Taye from UNSW Careers then spoke about the 
importance of planning your career from an early 
stage. She also told us about the wealth of 
information and resources available from UNSW 
Careers. The fundamental point she made was that 
you would normally have to pay at least $100 an hour 
for the free services on offer, so why not make the 
most of them whilst you’re still a student?   

 
Whilst this event was specifically a careers event, all 
our events are social and informal, mingling, making 
friends and just hanging out with other marketing 
students, which is always good fun.  

 
All in all, the luncheon was an informative and 
enjoyable experience, I think it was honestly quite 
helpful and successful as a careers event. But don’t 
worry if you missed it, we’ve got plenty more planned 
for 2010… 
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Gear up for L’Oreal 
Brandstorm 2010! 

  
Follow these easy steps: 

1. Register online in teams of 3 
2. Briefing day at L’Oreal 
3. Get cracking on the case study 
4. Develop your communication with the 

advertising agency 
5. Win the national final  
6. Compete in the international final....in Paris!  

 
The 2010 case study is......the DIESEL brand, which is 
all about edge, style and power.  
 
Over 36,000 students from 270 universities in 38 
different countries have already put themselves in the 
shoes of an International Brand Manager. Now YOU 
have the opportunity to follow in their footsteps. 

 
 

 
 
 
 
 
 
 

 
 
 
 

Love Shout-outs 
 
Too shy? Bad hair day? Marksoc understands that 
much of marketing is about communication. Don’t 
let these things stop you from talking to the apple  of 
your eye. Email us your love confessions at 
info@unswmarksoc.com and we’ll help you 
get your dream girl and/or guy. 

 
Here’s to the girl who was wearing short shorts and 
playing Sudoku in the ASB building. You can pencil me 
in anytime. 
- Larry  
 
To the beautiful blonde who dropped her coffee on the 
main walkway last Thursday- your smile made my day 
at uni bearable. I don’t mind if you happen to drop by 
(pun intended) same time this week. I’m the boy with 
the green cap and brown locks.  
- Wayne Kur 
 
To the girl in the Manchester United jersey sitting at 
the Quad Lawn, I hope one day you and I could be 
united <3! 
- Ambrose Tong 
 


